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CAMPARI GROUP’S HISTORY

Campari was founded in 1860 - the year Gaspare Campari
invented the bright red bittersweet aperitif in downtown Milan.
From 1888 onwards, his successor and son, Davide Campari,
developed and implemented an extensive campaign to grow the
brand globally, featuring a winning marketing strategy; the creation
of the first single-serve aperitif, Campari Soda, in 1932; and a
patronage of the arts to enhance product promotion.

In the 1960s, Campari Group’s distribution power already reached
over 80 countries. In the second half of the 1990s, the beverage
industry was characterized by a strong M&A trend which led to the
creation of corporations with global dimensions and remarkable
portfolios appealing to a broad consumer dynamic. Therefore,
Campari chose to expand not only via organic growth but also via
external growth, turning from a single-brand company as late as
1995 to a multinational company with a solid and expansive portfolio
with international appeal today.

— Campari Family Portrait.
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Campari Group has a portfolio of
OVER 50 PREMIUM AND SUPER PREMIUM BRANDS

GIN COGNAC WHISKY VODKA APERITIF LIQVEUR & OTHER SPARKLING WINE RUM TeQVUILA

BICKENS

ONDINA
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A HISTORY OF SUCCESSFUL ACQUISITIONS
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Our Journey
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Our Journey

2017

We Will Build Sustainable & Secure Systems

Our solutions will be designed and built according to the principles of EA
IT will be delivered according to clearly defined governance framework

Our systems will be secure, protecting our data and people from external threats
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Our Journey
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Our Journey
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Our Journey

Business Capability Sales o Marketing o
Application Application

IT Component SQL Server 2005 11S10.0

IT Component Windows Server 2019
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€D LeanlX servicenow

Enterprise Architecture IT Service Management
Application Portfolio Management Service Configuration Management
Technology & Risk Management Incident Management
Integration Management Change Management

Service Request Management

IT Business Management

Demand Management
Project Management
Portfolio Management
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Architecture Layer Key Data Objects
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Incidents Service Requests

Number | INC0024901 Application Access
Business service SAP SuccessFactors/Employee Central (o}
Requested By Requested For
©® MATTHEW ZEIDLER - @ MATTHEW ZEIDLER x | v

Business Service | OpenRecord | | | T T T T T T T T T TS m TS mmmmm !

Application Name

(HCM) web-based applications. Managing different events occurring in the life cycle of an
employee, tracking basic events like new hire, promotion, transfer and new assignment.

[i] SAP Cloud for customer (C4C) x v
Name Employee Central Company B
* Justification
Business 2 - somewhat critical Installed
criticality Required for my normal daily work activities v
Monitor
Status Installed
_ Monitoring Application Enhancement Request
Operational Operational
Tool
status
X Monitoring
Owned by Matthew Zeidler D Demand Type
Enhancement v
Service Business Service Updated 2019-09-23 12:58:49 | o o o o e
classification 1 * Application :
. Updated by grishma.bhalodiya ! 1
Managed by Matthew Zeidler I €  SAP Cloud for customer (C4C) x '
1
1
1
- . " 1
Description SuccessFactors Employee Central is an integrated suite of human capital management : Business Capability |
! I
1

Account and Contact Management v

* Requirement Type

Global
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(’ LeanlX Plan Phase In @ Active
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Thank You

B Matthewzeidler

&Matthew.ZeidIer@Campari.Com
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